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INTRODUCTION

The intersection of digital technology and human psychol-  era. The emergence of social media platforms as primary
ogy has created unprecedented challenges for understand-  channels for self-presentation and social interaction has
ing personality development and expression in the modern  fundamentally transformed how individuals construct and
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maintain their identities, particularly concerning narcis-
sistic personality traits. This transformation necessitates
a thorough re-examination of traditional psychoanalytic
frameworks within the context of digital communication.

Extensive research has significantly advanced the un-
derstanding of digital narcissism and its psychological im-
plications. A. Maftei & A.M. Pitrausanu (2024) conducted a
comprehensive study examining the relationships between
narcissism, stress, and social media addiction, reveal-
ing significant correlations between narcissistic traits and
compulsive online behaviour. The study demonstrated that
digital platforms often serve as environments that amplify
existing narcissistic tendencies. J. Brailovskaia et al. (2023)
explored gender differences in vulnerable narcissism and
social media dependency, finding that men exhibited high-
er indicators of vulnerable narcissism compared to women.
Their research also established a significant connection be-
tween the fear of missing out (FoMO) and addictive behav-
iour in social networks.

In their investigation of social media influencers as hu-
man brands, A.Z. Malik et al. (2023) discovered that suc-
cessful content creators demonstrated a unique ability to
fulfil their audiences’ psychological needs while simultane-
ously maintaining their personal brand authenticity. This
finding highlights the complex dynamics between narcis-
sistic self-presentation and authentic connection in digital
spaces. The relationship between narcissism and online
self-presentation was further examined by M. Hassanza-
deh et al. (2023), who evaluated the importance of personal
and social characteristics among influential social media
personalities. Their findings suggested that extraversion
and openness to experience played crucial roles in success-
ful online engagement.

According to research by H. Tan & M. Yavuzcan (2024),
cultural factors significantly influence the manifestation of
narcissistic traits in social media use. Their study identified
specific patterns of online behaviour that varied across dif-
ferent cultural contexts while maintaining core narcissistic
features. Research conducted by V. Boursier et al. (2020)
revealed complex relationships between selfie engagement
on social media, pathological narcissism, and body objecti-
fication. Their findings demonstrated how digital platforms
could facilitate both adaptive and maladaptive forms of
self-presentation.

These recent studies have established a strong founda-
tion for understanding the interplay between narcissism
and digital environments, while also highlighting the need
for more nuanced investigation of the psychological mech-
anisms involved in online self-presentation and identity
formation. This research aimed to examine the dialectical
relationship between narcissistic personality structures and
digital media environments through an integrative theoret-
ical framework that bridges classical psychoanalytic con-
cepts with contemporary digital phenomena. The research
objectives were:

1. To analyse the psychoanalytic mechanisms underly-
ing narcissistic manifestations on social media platforms;
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2. To examine the transformation of different types of
narcissism in digital environments;

3. To investigate the relationship between social media
use and psychological well-being.

The psychoanalytic approach, based on the theories of
Freud and Jung, was used to study the mechanisms of nar-
cissistic manifestations in the digital environment. Digital
anthropology provided a framework for analysing the im-
pact of social media on users’ subjectivity and processes of
socialisation. Content analysis facilitated the examination
of specific forms of interaction on Instagram, Facebook,
and YouTube. In addition, a correlational study was con-
ducted to identify associations between intensive use of so-
cial media, narcissistic traits, and stress levels.

TYPOLOGICAL APPROACHES TO NARCISSISM
WITHIN PSYCHOANALYTIC THEORY

The early decades of the 21* century have witnessed a
significant evolution in the understanding of narcissism,
moving beyond its traditional conceptualisation as merely
pathological to a more nuanced perspective that encom-
passes various manifestations and degrees of expression.
This theoretical advancement coincides with the rapid de-
velopment of social media platforms, which have become
not only communication tools but also powerful mediators
of psychological processes and identity formation. The con-
vergence of these phenomena presents a unique opportu-
nity to examine how different types of narcissism manifest
and transform within digital environments. This research
applies a psychoanalytic lens to investigate the mecha-
nisms underlying narcissistic expression on social media,
integrating classical theoretical frameworks with contem-
porary empirical findings. By examining the structural el-
ements of the psyche (id, ego, and superego) concerning
digital behaviour patterns, this study explores how social
media platforms function as “agents of socialisation” shap-
ing user subjectivity through specific algorithmic archi-
tectures and interaction paradigms. Particular attention is
paid to the concept of “narcissisation” and its manifestation
across various digital platforms, each creating distinct af-
fective force fields that modulate basic human dispositions.

To understand the psychoanalytic mechanisms under-
lying narcissistic manifestation on social media, it is es-
sential first to examine the main typological approaches to
classifying this phenomenon. A. Green (2012) emphasises
the importance of understanding the deep psychological
mechanisms underlying narcissistic behaviour. This is par-
ticularly relevant to current research, highlighting the need
for a more detailed investigation of the psychological mech-
anisms involved in online self-presentation and identity for-
mation. A detailed analysis of various forms of narcissism
provides a theoretical foundation for further investigation
of how these manifestations transform in the virtual space.

Modern psychology lacks a single universally accepted
typology of narcissism, but several fundamental approach-
es to classifying this phenomenon exist. By synthesising ex-
isting research, several primary typological models can be
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identified. The basic division, supported by most research-
ers, separates narcissism into grandiose and vulnerable
types (Dickinson & Pincus, 2003; Miller & Campbell, 2008).
In their research, K.A. Dickinson & A.L. Pincus (2003)
identified significant differences between these types in
the context of interpersonal relationships and behavioural
manifestations. The grandiose type is characterised by an
overt expression of selfimportance and uniqueness, while
the vulnerable type demonstrates heightened sensitivity to
others’” evaluation and proneness to experiencing shame.

O.E Kernberg (1975) proposed a more detailed clas-
sification, dividing grandiose narcissism into “overt” and
“oblivious” subtypes. Similarly, G.O. Gabbard (1989) de-
veloped the concept of vulnerable narcissism, identifying
the “hypervigilant” subtype. Further research conducted by
M.D. Back et al. (2013) facilitated the division of agentic
narcissism into “admirative” and “rivalrous” subtypes. The
researchers demonstrated that these subtypes differ in their
status achievement strategies: admirative narcissists seek
prestige, while rivalrous narcissists focus on dominance.
The concept of collective narcissism, developed by A. Go-
lec de Zavala (2018), warrants separate consideration. This
type represents a distinct form of group narcissism, mani-
festing as excessive group identification and a belief in the
group’s exceptionality.

Research by S. Casale et al. (2016) suggests that dif-
ferent types of narcissism may be expressed differently in
social interaction and have varying consequences for psy-
chological wellbeing. For instance, their findings indicate
that vulnerable narcissism is more strongly associated with
problematic social media use than the grandiose type. Un-
derstanding different types of narcissism is crucial for diag-
nosis and therapy, as each type requires a specific approach
to psychological treatment (Spravtseva, 2023). This is con-
firmed by H. Kohut’s (1977) research, which emphasised
the necessity of a differentiated approach to various mani-
festations of narcissistic traits.

Having examined various typological approaches
to the classification of narcissism, it is worth noting how
these theoretical constructs manifest in the modern in-
formation space. Of particular interest is the study of the
transformation of narcissistic traits in the context of dig-
ital communication, where the virtual environment cre-
ates unique conditions for different types of narcissism to
manifest. This aspect becomes especially relevant given the
rapid development of social networks, which have become
not just communication platforms but powerful tools for
selfpresentation and identity construction. Understanding
how different types of narcissism manifest in the digital
space enables a deeper analysis of the psychological mech-
anisms underlying the individual’s interaction with the vir-
tual environment.

PSYCHOANALYTIC INTERPRETATION
OF NARCISSISM IN DIGITAL SPACE
The development of digital technologies and their inte-
gration into everyday life have created a unique space for

the manifestation and transformation of deep psycholog-
ical processes. Social media platforms, having become an
integral part of modern existence, have established a new
field for studying psychological phenomena, particular-
ly narcissistic manifestations of the self. In the context
of these changes, the psychoanalytic perspective on the
mechanisms underlying the formation and maintenance
of narcissistic behaviours in the digital space is especially
relevant, allowing for a deeper understanding of how indi-
viduals interact with the virtual environment.

The psychoanalytic interpretation of narcissistic man-
ifestations in social media is based on the classical struc-
tural model of the psyche, which includes the id, ego, and
superego. Each of these components exerts a specific influ-
ence on the formation and maintenance of narcissistic pat-
terns of online behaviour (Hoffner & Bond, 2022). The id,
as the primordial structure of the psyche, acts as a source
of narcissistic impulses and needs. In the context of social
media, this manifests as compulsive content creation, the
constant pursuit of attention and approval, impulsive re-
actions to comments, and excessive self-presentation. Re-
search by M. Yuksel & L.I. Labrecque (2016) indicates that
these manifestations are often accompanied by one-sided
emotional attachments and the illusion of closeness with
media personalities.

The ego performs the function of regulating the balance
between narcissistic impulses and social reality. According
to research by A. Allen (2021), the ego adapts narcissistic
manifestations into socially acceptable forms, regulates the
intensity of self-presentation, and balances the desire for
recognition against real possibilities. Particularly signif-
icant is the role of the ego in controlling the boundaries
of parasocial relationships, which in the digital space can
take on pathological forms. The superego, as the moral reg-
ulator of the self, plays a critical role in establishing ethical
boundaries for self-presentation and interaction in social
media. L.L. Rasmussen (2018) emphasises the importance
of the superego in controlling impulsive manifestations of
narcissism and establishing a balance between self-expres-
sion and social responsibility.

The application of a psychoanalytic approach to study-
ing digital media provides valuable insights into how mod-
ern platforms influence users’ sense of self. A key aspect of
this influence is that platforms create distinct affective force
fields that activate and modulate basic human dispositions.
Specifically, Facebook operates as an “Eros machine”, seek-
ing to synthesise various entities into a unified whole while
denying questions of mortality. YouTube functions as a
“feeding tube”, with an automated recommendation system
that supports oral drives and dependencies. Instagram acts
as a “narcissising” machine, where instant shooting, pub-
lishing, and editing tools foster the illusion of bridging the
gap between the ego and the ego-ideal.

It is important to note that such shaping of user be-
haviour is not merely a side effect but a direct outcome
of purposeful design and constant refinement of the pro-
gramming and algorithmic architecture of these platforms
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(Miller & Campbell, 2008). Meanwhile, ambivalence is an
inherent characteristic of the relationship between users
and platforms - users often feel dependent on platforms,
even against their better judgment and personal will. The
psychoanalytic perspective makes it possible to trace how
distributed fragments of subjectivity circulating in digital
networks always correlate with and affect users’ bodily ex-
periences. As D. Lupton (2020) notes, “humaninformation
assemblages not only configure certain dimensions of hu-
man corporeality and selthood but also have material ef-
fects on people in a recursive manner”.

Special attention should be paid to how platforms cre-
ate specific forms of interaction that can be best captured
through neologistic verbal constructions - “eroticisation”
(Facebook), “oralisation” (YouTube), “narcissisation” (Ins-
tagram), “analysing” (Google), and “aggressivisation” (X).
It is through the facilitation, structuring, and modulation
of these basic human dispositions that the formative ten-
dencies of digital media platforms can be identified. An
important aspect is that platforms function as intermedi-
aries between different user groups, creating what N. Sr-
nicek (2017) calls “the central business model of the dig-
ital age” Platforms do not just monopolise markets — the
most powerful players themselves transform into markets.
At the user level, this means that people are increasingly
immersed in environments (blogs) which, although not
directly perceived, process every interest, interaction, and
request in a manner that addresses them not only as indi-
viduals (subscribers) seeking knowledge about the world
but also as potential consumers of goods and services.

The psychoanalytic view reveals that the formative in-
fluence of platforms cannot be reduced to simple behav-
ioural programming. Instead, as A. Allen (2021) argues,
psychoanalysis offers a realistic understanding of subjec-
tivity that takes into account irrational and unconscious
forces that motivate human behaviour in ways that remain
persistently resistant to rational reflection. It is important
to note that although the concept of subjectivity may have
been exhausted in dominant social theories, it remains a
privileged site for (a) visualising shifts and movements
in social, political, economic, and cultural domains and
(b) comprehending and understanding them. It is within
the tension between the distributed and embodied, the
pre-subjective and the subjectivated that forms of existence
in digital space must be described.

In the context of psychoanalytic research on the influ-
ence of digital platforms in subjectivity formation, special
attention should be paid to the phenomenon of social media
as a space that not only reflects but actively cultivates nar-
cissistic tendencies in modern culture. The aforementioned
“narcissisation” through Instagram takes on an even deeper
meaning when social media is considered as a whole - not
simply as a mirror reflecting but as a system that amplifies
users’ narcissistic traits through mechanisms of constant
self-presentation, the pursuit of likes and approval, and
the creation of idealised digital versions of the self. There-
fore, a critical analysis of social media as a catalyst for a
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narcissistic culture becomes essential to understanding the
transformations of modern subjectivity.

ARCHETYPAL PROJECTIONS AND DIGITAL
IDENTITY FORMATION IN THE CONTEXT
OF PARASOCIAL INTERACTIONS

Research demonstrates that social networks can serve as a
kind of “mirror” for manifestations of narcissistic person-
ality traits (Andreassen et al., 2017). In this context, it is
important to consider not only individual manifestations
of narcissism but also the cultural context of this phenome-
non. According to research findings, social media provides
users with four key elements for fulfilling narcissistic needs:
“source”, “object’, “stimulus/pressure”, and “goal” (Tan &
Yavuzcan, 2024). These components form an integrated
system that satisfies the narcissistic aspirations of individ-
uals in the online space. It is important to note that social
networks contribute to the development of not only patho-
logical forms of narcissism. According to H. Kohut’s (1966)
research, narcissism can have healthy expressions that
promote the development of creativity and a sense of hu-
mour. In the context of social media, this manifests as op-
portunities for self-expression and the creative realisation
of one’s identity. The cultural aspect of narcissism in social
media becomes evident through the formation of specific
behavioural patterns: seeking recognition, exhibitionism,
the desire to be at the centre of attention, and the pursuit
of admiration from other users (Sushyi, 2018; Casale &
Banchi, 2020). Meanwhile, social networks serve not mere-
ly as platforms for demonstrating these traits but actively
stimulate their development through systems of likes, com-
ments, and other forms of social approval.

Research also shows that intensive use of social media
can amplify narcissistic tendencies through a constant need
for validation of one’s significance and uniqueness (Boursi-
er et al., 2020). This creates a self-perpetuating cycle in
which narcissistic traits stimulate more active use of social
networks, which in turn reinforces narcissistic manifesta-
tions. According to J. Lacan’s (2001) concept of the mir-
ror stage, the primary identification of the subject occurs
through the internalisation of one’s own reflection. In the
world of virtual self-presentation, this can lead to a funda-
mental split between one’s real and ideal self-image.

Selfies, as one of the tools of self-manifestation in the
social media sphere, act as mediators of an analogous pro-
cess, albeit with significant transformations of basic psy-
chological mechanisms, influencing the formation of an
often inauthentic “persona” - the social mask of the indi-
vidual (Spravtseva, 2024). According to D. Dion & E. Ar-
nould (2015), the concept of “persona” historically derives
from theatrical masks that allowed audiences to identify
traits of stereotypical characters. In the context of social
media, this concept takes on new significance. As J. Sa-
roya (2024) notes, successful influencers have the ability
to establish authentic connections with their audience.
From a Jungian perspective, this can be explained by their
ability to resonate with archetypal images existing in their
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followers’ collective unconscious. A. Stevens (2006) em-
phasises that the archetypes of the Hero, the Sage, the Cre-
ator, or the Rebel are universal patterns that can actively
manifest in social media. He conducts a systematic analy-
sis of archetypal patterns in influencer activity, identifying
four dominant archetypes:

1. Hero archetype (41.3% of analysed cases):

® narrative structure of overcoming obstacles;

demonstration of transformational experience;
actualisation of individuation motif.
. Sage archetype (27.8%):
expert positioning;
transmission of specific knowledge;
ritualisation of the learning process.
. Creator archetype (19.4%):
creative self-realisation;
innovative content forms;
aesthetic component of self-presentation.
. Rebel archetype (11.5%):
opposition to social norms;
alternative life strategies;

® provocative communication.

J. Saroyas (2024) empirical research demonstrates a
statistically significant correlation between influencers’
ability to activate archetypal images and audience engage-
ment levels (r=0.68, p <0.001). This ability manifests in
the establishment of an authentic psychological connec-
tion with followers™ collective unconscious. This capacity
for archetypal projection is particularly notable in visual-
ly oriented platforms, where M. Hassanzadeh et al. (2023)
highlight the importance of extraversion and openness to
new experiences.

A particularly important aspect is that archetypal pro-
jection in social media creates a specific phenomenon that
may be termed the “mirror reflection of collective expecta-
tions”. Unlike Lacan’s classical understanding of the mirror
stage, in which the subject interiorises their own reflection
(Lacan, 2001), social networks involve a more complex
process: the influencer simultaneously projects and interi-
orises collective archetypal images of their audience. This
process can be viewed as a kind of “double individuation’,
in which the influencer’s personality develops through in-
teraction with the audience’s collective unconscious, while
the audience projects its own archetypal expectations onto
the influencer’s personality. This dynamic creates a unique
psychological space in which the boundaries between au-
thenticity and performativity become increasingly blurred.

Empirical research indicates that parasocial relation-
ships within digital spaces lead to the formation of spe-
cific behavioural and identification patterns. M. Yuksel
& L.I. Labrecque (2016) define parasocial interactions as
“media-mediated quasi-social relationships that devel-
op between viewers and media personas” In this context,
social networks create a unique environment for the for-
mation and maintenance of such interactions. S. Chung &
H. Cho’s (2017) research demonstrates that intensive inter-
action with influencer content can lead to the formation of

o 0~ 0 0 0o 0o 0 o

strong emotional connections and identification with in-
fluencers. Users not only adopt external attributes but also
internalise the behavioural models and value orientations
of their virtual idols. According to L.L. Rasmussen (2018),
parasocial relationships can have both positive and nega-
tive effects, ranging from constructive interaction to patho-
logical worship or hostility. Particular attention has been
drawn to the connection between social media use and
manifestations of narcissism. According to a large-scale
national study by C.S. Andreassen et al. (2017), there is a
significant correlation between intensive social media use,
narcissistic personality traits, and self-esteem levels. This
manifests as follows:

® increased need for external approval;

e tendency toward idealised self-presentation;

® excessive attention to quantitative popularity met-
rics;

® selective representation of life events.

B.J. Bond (2018) emphasises in their research that par-
asocial relationships can play an important role in identity
formation, especially among young people. The research-
er notes that such relationships often become an impor-
tant resource for social learning and emotional support.
S.J. Schwartz (2023) expands on this idea, noting that ““as
it” personality and narcissism signal the necessity of a psy-
chological journey, particularly emphasised in our ego-ori-
ented era”. The author reinforces the same idea as A. Sya-
kiroh et al. (2024) in last year’s research: the importance
of understanding the psychological mechanisms underly-
ing digital self-presentation and parasocial relationships.
At the level of collective psychology, these processes lead
to the formation of specific digital communities that are
united not only by common interests but also by similar
patterns of psychological functioning. This creates new
challenges for understanding identity formation processes
in the digital age and requires further research to develop
effective strategies to support social media users’ psycho-
logical well-being.

Given the relationships between social media use,
narcissism, and digital identity formation identified by
C.S. Andreassen et al. (2017) and S.J. Schwartz (2023), it
is important to examine how these phenomena affect fun-
damental processes of psychological development, particu-
larly the process of individuation in the Jungian sense. The
concept of individuation, which C.G. Jung (1968) defined
as a process of psychological differentiation and the devel-
opment of an individual personality, acquires specific char-
acteristics in the digital environment, often transforming
into dysfunctional behavioural patterns.

The concept of vulnerable narcissism in the context of
social media deserves special attention. ]. Brailovskaia et
al. (2023) identified gender differences in the manifesta-
tions of vulnerable narcissism, which can be interpreted
through the lens of archetypal patterns described by A. Ste-
vens (2006). Men exhibit higher levels of vulnerable nar-
cissism and social media dependency, potentially reflecting
deep archetypal structures related to self-presentation and
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social recognition. An interesting aspect is the connection
between stress and narcissistic behaviour in social media.
A. Maftei & A.M. Patrausanu (2024) found that nomopho-
bia and social media dependency mediate the relationship
between narcissism and stress symptoms. This can be in-
terpreted through the Jungian understanding of the psy-
che’s compensatory mechanisms, whereby excessive digital
activity may serve as an attempt to compensate for internal
feelings of insecurity.

The phenomenon of FoOMO deserves special attention,
asJ. Brailovskaia et al. (2023) link it to vulnerable narcissism
and addictive behaviour in social media. This suggests the
formation of specific compensatory mechanisms, in which
fear of social exclusion and the need for constant validation
of self-worth lead to compulsive online activity. From a
Jungian analytical perspective, the phenomenon of FoMO
can be viewed as a manifestation of the Shadow archetype
(Knox, 2003), wherein fear of separation and isolation is
projected onto digital space. J. Jacobi (1973) emphasises
the importance of integrating the shadow aspects of the
personality to achieve psychological wholeness, which be-
comes particularly relevant in the context of social media.
Research by A. Maftei & A.M. Patrausanu (2024) further
confirms the presence of a significant relationship between
narcissistic manifestations in social media and elevated
stress levels. This suggests the formation of a closed cycle,
where a distorted process of individuation through digital
channels leads to heightened psychological discomfort and
a further search for compensation in the online space.

A.Z.Malik et al. (2022) also emphasise the complexity
of the path to authentic selfexpression in the virtual space.
Their empirical research demonstrates that social media
users perceive the online space as the primary platform
for self-realisation, leading to the formation of a distinct
form of digital persona. This persona is often character-
ised by an excessive fixation on external manifestations
of success and the development of a dependency on so-
cial approval, which contradicts the authentic process of
individuation. It is worth noting that digital platforms
demonstrate a dual nature: on the one hand, they can
amplify narcissistic tendencies and foster a dependency
on social approval, while on the other hand, they create
unprecedented opportunities for self-expression and cre-
ative development. In the context of this dichotomy, the
question of how social media specifically affects personal-
ity development and creative potential becomes particu-
larly relevant, as does the question of where the boundary
lies between healthy selfimprovement and pathological
narcissism. Consider the empirical data that shed light on
this issue in detail.

Statistical data confirm the existence of positive trends.
According to research by H. Tan & M. Yavuzcan (2024),
57.88% of participants reported improvement in their cre-
ative abilities through social media use, while 45.51% not-
ed development in self-expression skills. This suggests that
social media can serve not only as a catalyst for narcissistic
manifestations but also as a platform for personal develop-
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ment. This ambivalence in social media’s nature is reflected
in the concept of “productive narcissism” (Campbell &
Crist, 2020), which posits that a certain level of healthy
narcissism can contribute to creativity and innovation. Re-
searchers observe that selfpresentation in social media is
often accompanied by experimentation with various forms
of creative self-expression, which can lead to the develop-
ment of new competencies and skills.

However, as A. Pellegrino et al. (2022) highlight in their
study The Dark Side of Social Media: Examining the Rela-
tionship Between Social Media Addiction, Narcissism and
Psychological Well-being, there exists a fine line between
adaptive self-improvement and pathological narcissism,
particularly when the need for external validation begins to
take precedence over internal motivation for development.
The critical factor here is an individuals ability to maintain
a balance between self-presentation and authentic self-ex-
pression, between seeking social approval and realising
their creative potential. The study of the relationship be-
tween social media and narcissistic tendencies has revealed
a complex system of psychological mechanisms, whereby
digital platforms serve not merely as communication tools
but as powerful instruments that shape personality and
self-perception. Understanding these mechanisms and
their impact on users’ psychological well-being offers new
perspectives for developing effective strategies to support
healthy personality development in digital spaces, taking
into account both potential risks and opportunities for cre-
ative self-expression.

CONCLUSIONS

The comprehensive analysis of narcissistic manifestations
in social media environments through a psychoanalytic
lens reveals several concerning patterns that warrant care-
ful consideration in both theoretical and practical domains.
Research indicates that social media platforms function as
powerful psychological mechanisms that not only reflect
but actively amplify narcissistic tendencies through their
technological architectures and interaction patterns. The
integration of classical psychoanalytic theory with empir-
ical observations has revealed troubling dynamics between
individual psychological processes and digital environ-
mental influences.

The study’s findings indicate a significant transforma-
tion in how narcissistic traits manifest in digital spaces,
characterised by what is termed “digital narcissistic adap-
tation”. This phenomenon represents a potentially prob-
lematic form of personality adjustment to virtual envi-
ronments, where traditional narcissistic patterns are often
intensified through interactions with the specific features
and affordances of social media platforms. Of particular
concern is the identification of social media’s role in nar-
cissistic expression. While these platforms offer oppor-
tunities for creative self-expression, they predominantly
reinforce pathological narcissistic tendencies through
mechanisms of constant validation and idealised self-pres-
entation. A critical discovery relates to the emergence of
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what is termed “digital compensatory mechanisms”, where
social media usage serves as a problematic means of man-
aging psychological stress and vulnerability. The identi-
fied relationship between vulnerable narcissism, social
media dependency, and stress levels suggests a troubling
feedback loop that requires urgent attention from mental
health professionals. This research highlights a particular-
ly concerning aspect: the unconscious consumption of so-
cial media content and a lack of understanding regarding
its psychological impact mechanisms, which pose a sig-
nificant threat to users’ mental health. While social media
offer potential benefits such as creative self-expression and
community building, these positive aspects seem to be ac-
cessible primarily to users who have developed resilience

Future research should explore the development of
targeted interventions that could help individuals recog-
nise and mitigate the negative psychological effects of so-
cial media engagement. Additionally, longitudinal studies
examining the long-term impact of digital narcissistic ad-
aptation on personality development and mental health
outcomes could provide valuable insights for both clinical
practice and the ethics of platform design. Investigating the
potential for digital literacy programmes specifically fo-
cused on psychological resilience in online environments
constitutes another promising avenue for addressing the
concerns identified in this study.
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Lindpposuit Hapuncuam: ncuxoaHaniTU4Hi MexaHi3Mu NPosiBy 0COOGUCTOCTi
B coLjianbHMX MeAia Ta IX BIJIMB Ha NCUXoJoriyHe 6narononyyys

AHorTaujf. CrpiMka uM(l)pOBisauiﬂ 3MiHMIA criocoOu CaMOBMP@)KE€HHS Ta B3a€MOJII, CTBOPMBIIY YMOBHU JJISl IIPOABY
Ta BMBYEHHA HAPUMCUYHUX PUC y coNiabHMX Mefia. Xodya HapLMCKU3M BMBYABCA B TPafMLiiHMX COLiaJTbHUX
KOHTEKCTaX, JIOro MpOoABK B LM(POBOMY CepeOBUILi 3aMNIIAI0THCA aKTYaJIbHYMI /1A IICUXOJIOTIYHUX JOCII/KEHb,
[IOCTAI0Y) HOBUMM TEOPETUYHVMM Ta NPAKTUYHUMM BUKIMKAM. MeTOI0 I[bOro HOCIiIpKeHHA OyIo IpoaHaisyBaTu
NICYXOAHATITUYHI MeXaHi3MM, IO BU3HAYAIOTh HAPLVICUYHI IPOSABY B COL[IaJIBHMX MeJjia, a TAKOXXK BUBYUTH Te, AK Pi3Hi
TUIIM HapLUCU3MY 3MIHIOIOTHCA Ta aalTYIOThCA Y LudpoBoMy npocTopi. Kpish npusmy xracuyHoi ncuxoaHamiTMaHOL
Teopii, BK/IIOYar0uM KOHIENIii cTpyKTypHOi Mogeni ncuxiku Ppeitga Ta aHaniTiaHOi ncuxosorii I0Hra, mposeneHo
aHaJIi3 IIaTdOpM colia/IbHMX Meflia SIK CY9aCHUX «aTeHIIiil colliamizalii», 1o BINIMBAIOTh Ha GOpPMyBaHHA CY0' €KTHOCTI
kopucrysadiB. Oco6Ba yBara IpyUaisIach posi Takux mwiathopm, Ak Instagram, Facebook ta YouTube y cTBopenni
crienypivHMX HOpM B3aEMOAIT, IO CIPUAIOTH IpOlLlecaM «HapLucK3alii». Pe3yabraTy HOCTiIKeHHA BUABWIN 3HAYHY
TpaHCPOpMalilo IIPOABIB HAPIVICUYHUX PUC Y UNPOBOMY IIPOCTOPI, IO XapaKTepU3yeTbCA (HeHOMEHOM «1nppoBoi
HapLUCUYHOI afjanTalii». BcTaHOB/IEHO, IO cOLjia/IbHI Mepexi q)YHKLIiOHYIOTb AK IOTY>KHI IICUXO/OriYHi MeXaHi3MI,
AKi He yuie Bifo6paXkaloTh, ajle il aKTUBHO IiCUITIOITh HAPIVICUYH] TeHIeHIIIT Yepe3 cBOi TeXHOIOTIYHI apXiTeKTypu
Ta TIAT€PHM B3aeMOAii. BuABreHo s3Havdymmii 3B'A30K MDK IHTEHCUBHUM BUKOPMCTAaHHAM COLIia/IbHUX Mefia,
HapUMCUYHIMM pUCaMM OCOOMCTOCTI Ta piBHEM CTpecy, 110 BKadye Ha GOopMyBaHHA Cleln(pidHNX KOMICHCATOPHUX
MeXaHi3MiB y nu¢ppoBoMy cepengoBulli. JocmimKeHHA MiATBEANIIO, [0 COLlia/IbHi MepexXi CTBOPIOIOTH YHIKa/IbHI YMOBU
I PO3BUTKY fAK 3[OPOBMX, TaK i IATONOTiYHMX (POpM HapLuUCU3My, e 3HAUYHAa YacTUMHA KOPMUCTYBauiB Bi3Hadae
IIOKpAllleHHA CBOIX TBOPYMX 3iOHOCTeI, IIPOTe iCHYIOTb CYTTEBI pu3uKy (GOPMYBaHHA 3aJI€KHOCTI Bifl colLlia/IbHOTO
CXBaJIeHHA Ta KOMITY/IbCMBHOI OHJIaJiH-aKTMBHOCTI. PesynbTaTu LIbOro MOCTiIPKEHHA MalTbh BaXKIMBE MPaKTUYHE
3HaYeHHA IS KIiHIYHOI Icuxoorii mpy po3po01ii TepaneBTUYHUX IIPOTOKOJIIB pOOOTH 3 MallieHTaM! 3 HApIVICUYHUMMU
0COOVCTICHUMM pucaMy; IS Mefiancyuxosnorii mpu GpopMyBaHHI TeopeTHYHMX Mogesneil HndpoBoi MOBERiHKY; A
crientiamicTiB y cdepi nudpoBoi eTuky npu po3poOlii HOpMAaTUBHMX 3acaj PyHKIIOHYBaHHA COLia/bHUX ITTATHOPM; a
TaKOX /I OCBITHBOI rajysi B KOHTEKCTi (JOpMyBaHH:A IIporpaM MefiarpaMOTHOCTI, 110 BPaXOBYIOTb IICUXOAMHAMIYH]
aCIeKTMU B3aEMOJII KOPMUCTYBauiB 3 NU(PPOBUM CepefoBUILeM

KniouoBi cnoea: mcuxoaHamis; (GpopMyBaHHA ifJeHTMYHOCTI; PO3BMTOK OCOOMCTOCTi; Bi3ya/bHa CaMOIpe3eHTallif;
HapUMCTUYHA TPABMa; Bi3ya/lbHUI KOHTEHT; A-KOHIIETIisd
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